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This paper discusses how a Value Added Statement can be
adapted so as to take into consideration a fuller range of
impacts produced by a co-operative. The conceptual framework
used is that of social accounting, defined as “a systematic
analysis of the effects of an organisation on its communities of
interest or stakeholders, with stakeholder input as part of the
data that are analysed for the accounting statement”’! Value
Added Statements rely on the information from financial
statements but do not include nonmonetised contributions such
as member services to the organisation and volunteering. This
paper shows how the Value Added Statement can be expanded
to produce an Expanded Value Added Statement that includes
an imputed value for nonmonetised contributions that normally
are excluded from a Value Added Statement. A fuller
presentation on this can be found in our recently published
book, What Counts: Social Accounting for Nonprofits and
Cooperatives.? The example used is that of a student housing
co-operative, but the principles can be applied to co-operatives
more generally.

What is value added?

Value added is a measure of wealth that an organisation
creates by ‘adding value’ to the raw materials, products and
services through the use of labour and capital. It is not a new
concept; rather it has been used in the calculation of the
Gross Domestic Product since the turn of the twentieth
century.® At the organisational level, it was used in the
UK during the reconstruction following world war two, when
co-operation between labour and capital and employee
participation in decision making were seen as the keys to
improving economic performance.

Value added resurfaced in the mid-seventies due to the
growing power of labour, increasing recognition of consumer
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